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Community Rating System

Webinars
330 Outreach Projects

Call in number:  (213) 493-0700

Access Code: 194037#

Sponsored by the California 
Department of Water Resources

Community Rating System

Webinars
330 Outreach Projects

Mute phones - *6

Unmute for questions  (*6)

 1 CFM CEC –

 e-mail us if you want it

Page 330-2

330 Outreach Projects

330 Outreach Projects

Objective

Provide the public with information needed to:

 Increase flood hazard awareness 

 Motivate actions to reduce flood damage

 Encourage flood insurance coverage

 Protect the natural functions of floodplains.

330 Outreach Projects
Page 330-2
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1980’s Research Findings

Two tier program 

 First:  widespread general introduction

 Second:  more details for those interested

CRS program:

 Widespread:  

330 – Outreach Projects

 More details: 

350 – Library

360 – Flood Protection Assistance 

330 Outreach Projects

1990’s Research Findings

“Several measures were taken by those who retrofitted…

 “They spent their own money … to implement the measures…

 “Having… information appears to encourage retrofitting.”

 The measures implemented by those with information                     
worked better during later floods

Dr. Shirley Laska, Floodproof Retrofitting –
Homeowner Self-Protective Behavior

330 Outreach Projects

2000’s Research Findings

 Objective is to change behavior

 Good programs work:  behavior changes

 Good programs:

Are locally tailored

Are positive

Say what people should do

Repeat the message

Repeat the message from different sources

Evaluate and revise

330 Outreach Projects 330 Outreach Projects
Page 330-3

Messages

Clearly state what the audience should do

“Get a floodplain permit from…”

“Buy contents coverage”

Or

Provide basic information with a note 
on where to get more information

“You are in a floodplain. 
Find out more by calling…

Page 330-4

Messages

With a PPI:

up to four more priority topics can be added

330 Outreach Projects

Messages

With a PPI:

up to four more priority topics can be added

Page 330-4
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330 Outreach Projects

Projects

(a) Informational materials:  placed in static location
(b) Outreach projects:  reach out to general audience
(c) Targeted projects:  reaches a specific audience

Pages 330-3 – 5

330 Outreach Projects
Page 330-5

330 Outreach Projects

4 Targeted audiences w/o PPI
1. Floodplain residents

2. Repetitive loss areas 

3. Leveed areas

4. Dam failure inundation areas

With a PPI:
More targeted audiences 

Page 330-5

332.a Outreach Projects (OP)

Credit criteria 

(1) Project must be disseminated annually

(2) At least one project must cover flood insurance

(3) No loss of OP credit if FRP projects 
implemented during a flood

330 Outreach Projects
Page 330-6

330 Outreach Projects

Credit points

(a) Informational materials:  1 point/topic
(b) Outreach projects:  2 points/topic
(c) Targeted projects:  6 points/topic

More points for repeating outreach and targeted projects

Pages 330-6 - 7

330 Outreach Projects
Page 330-7
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330 Outreach Projects

332.b Flood Response Preparations (FRP)

Messages

Projects

Updated annually

Distributed when             
it floods

330 Outreach Projects
Pages 330-8 – 10

FRP – Flood Response Preparations

Messages

Projects

Updated annually

Distributed when 
it floods

330 Outreach Projects
Page 330-9

Credit criteria

(1) OP is a prerequisite

(2) Either respond to a flood or 

review and update messages and projects

(3) OP credit kept if FRP diverts resources

330 Outreach Projects
Page 330-10

330 Outreach Projects

Credit points

(a) Informational materials:  1 point/topic
(b) Outreach projects:  2 points/topic
(c) Targeted projects:  6 points/topic

Pages 330-10 – 11

332.c Program for Public Information (PPI)

Credit criteria

1. Committee

2. Assess public information needs

3. Formulate messages

4. Identify projects

5. Examine other initiatives

6. Document

7. Monitor/evaluate

330 Outreach Projects
Pages 330-11 – 13
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330 Outreach Projects Page 330-14

332.c Program for Public Information (PPI)

Credit points

 40% increase in project points

 Increase in other activities’ credits:

330 Outreach Projects
Page 330-13

 340 – DFH, REB
 350 – WEB 1
 360 – PPA, PPV, FAA
 540 – SDR

332.d Stakeholder Delivery (STK)

330 Outreach Projects
Pages 330-16 – 17

30% increase in credit for PPI projects

330 Outreach Projects

330 Outreach Projects Page 330-18

“The simple truth is that residents and business owners 
with adequate flood insurance rebuild and recover faster 
and return to normal faster than people without. This 
means faster and more complete community 
recovery….Experience has shown that an insured 
community is a better prepared community….”  
− ASFPM News & Views, October 2010.

370 Flood Insurance Promotion
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Objective:  improve flood insurance coverage
in the community

Community role in promoting insurance

Work with insurance agents

High level commitment

Design to meet local needs

Page 370-2

370 Flood Insurance Promotion

330 (Outreach Projects) 370 (Flood Insurance Promotion)

PPI – Program for Public Information

1. Establish a committee Establish a committee

2. Assess public information needs FIA –1. Assess insurance coverage

3. Formulate messages CP –2. Coverage improvement plan

4. Identify projects “

5. Examine other initiatives “

6. Document “

7. Implement/monitor/evaluate CPI – 3. Implementation

Pages 370-2 – 3

370 Flood Insurance Promotion

372.a Flood insurance coverage assessment (FIA)

(1) Identify target areas

Page 370-3

370 Flood Insurance Promotion

372.a Flood insurance coverage assessment (FIA)

(1) Identify target areas

(2) Map insurance coverage

Page 370-4

370 Flood Insurance Promotion

372.a Flood insurance coverage assessment (FIA)

(1) Identify target areas

(2) Map insurance coverage

(3) Determine level of coverage

% buildings insured

Contents coverage?

Enough coverage?

(4) Correct errors

(5) Prepare the document

(6) Submit to governing body

(7) Reassess

Pages 370-4 – 5

370 Flood Insurance Promotion

372.a Flood insurance coverage assessment (FIA)

Credit points

FIA = 15

Documentation

(a) Updated assessment at each cycle

(b) Documentation that it was                                                 
submitted to the governing                                                  
body

Pages 370-5 – 6

370 Flood Insurance Promotion
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372.b Coverage improvement plan (CP)

332.c Program for Public Information (PPI)

1. Committee

2. Assess public information needs

3. Formulate messages

4. Identify projects

5. Examine other initiatives

6. Document

7. Monitor/evaluate

Pages 370-6 – 8

370 Flood Insurance Promotion

372.c Coverage improvement plan 
implementation (CPI)

(a) Informational materials:  1 → 2 points/topic
(b) Outreach projects:  2 → 4 points/topic
(c) Targeted projects:  6 → 12 points/topic

At least one elected official project

Pages 370-8 – 9

More points for repeating the projects/topics

PPI and Stakeholder (STK) bonus points

370 Flood Insurance Promotion

Pages 370-10 – 11

372.d Technical assistance (TA)

Credit criteria 

(1) Identify at least one person

(2) Publicize the service

(3) Keep records

Credit points

370 Flood Insurance Promotion

2000’s Research Findings
 Objective is to change behavior

 Good programs work:  behavior changes

 Good programs:

Are locally tailored

Are positive

Say what people should do

Repeat the message

Repeat the message from different sources

Evaluate and revise

Program for Public Information

Program for Public Information

332.c Program for Public Information (PPI)

1. Committee

2. Assess public information needs

3. Formulate messages

4. Identify projects

5. Examine other initiatives

6. Document

7. Monitor/evaluate
www.CRS2012.org

Activity Information - 300

Program for Public Information

330 (Outreach Projects) 370 (Flood Insurance Promotion)

PPI – Program for Public Information

1. Establish a committee Establish a committee

2. Assess public information needs FIA –1. Assess insurance coverage

3. Formulate messages CP –2. Coverage improvement plan

4. Identify projects “

5. Examine other initiatives “

6. Document “

7. Implement/monitor/evaluate CPI – 3. Implementation

Page 330 – 12
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1. Establish a Committee

1.1. Membership

> 5 people
> 1 Floodplain manager 
> 1 Public information office
> ½ stakeholders

Program for Public Information
Page 330 – 12

1. Establish a Committee

1.1. Membership

Stakeholders:
 Residents
 Private sector
 Non-community government
 Anyone but a community employee or officer
Note:  staff does most of the work

Program for Public Information
Page 330 – 12

1. Establish a Committee

1.1. Membership

 > 5 people
 Floodplain manager 
 Public information office
 > ½ stakeholders
 370:  Insurance representative
 370:  Lender

Program for Public Information

1.3. Multi-jurisdictional Committee

> 2 people from each community 
> ½ are stakeholders from the community 
> ½ attend every meeting

> 1 FPMgr, PIO, insurance (370), lender (370)

Can be from any of the communities 

Program for Public Information
Page 330 – 13

Program for Public Information

1. Establish a Committee

2. Assess public information needs

2.1. Identify target areas
2.2. 370:  Assess insurance coverage
2.3. Target audiences
2.4. Inventory other efforts

Program for Public Information
Page 330 – 13
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Program for Public Information Program for Public Information

Program for Public Information

1. Establish a Committee

2. Assess public information needs

3. Formulate messages

Program for Public Information
Page 330 – 13

Program for Public Information

1. Establish a Committee

2. Assess public information needs

3. Formulate messages

4. Identify projects

5. Examine other initiatives

Program for Public Information
Page 330 – 13
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 320 – Topics, publicity prerequisite
 340 – DFH, REB
 350 – WEB 1
 360 – PPA, PPV, FAA, publicity prerequisite
 370 – Committee, outreach projects 
 510 – Committee prerequisite
 540 – SDR publicity
 610 – Outreach project prerequisite
 620 – Outreach project prerequisite
 630 – Outreach project prerequisite

Program for Public Information
Page 330 – 14

5.  Examine other initiatives 1. Establish a Committee

2. Assess public information needs

3. Formulate messages

4. Identify projects

5. Examine other initiatives

6. Document

Program for Public Information
Page 330 – 14

Program for Public Information
Page 330 – 15

Program for Public InformationPasadena

Program for Public Information
Pasadena

Program for Public Information

332.c Program for Public Information (PPI)

1. Committee

2. Assess public information needs

3. Formulate messages

4. Identify projects

5. Examine other initiatives

6. Document

7. Monitor/evaluate
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Program for Public Information

Questions?

More Webinars?

www.CRS2012.org
Activity Information - 300


